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Introduction

The U.S. National Science Foundation Brand Standards Manual
The following pages contain the primary elements and guidelines required to
support the U.S. National Science Foundation’s (NSF) visual identity and brand. These
apply to oral and written communications, branded products, media, social media,
facilities and equipment.
It is imperative to adhere to these standards, both internally and externally, so that
we can increase the public’s awareness of NSF and how we can better serve them.
Consistency in internal branding strengthens our brand integrity, recognition and
professionalism as a federal agency.
As an agency that enjoys strong bipartisan support, NSF works hard to communicate to
the public and to Members of Congress the returns on investments in basic research.
No opportunity should be missed to solidify the indispensable role the government,
and by extension the public, plays in supporting cutting-edge research.
To protect all that we are working towards, a unified approach will add value to the
organization and position in America’s research community. The following guidelines
provide information on what you may and may not do with the NSF visual identity.
For questions regarding use of NSF’s visual identity, please email NSFbranding@nsf.gov.
To obtain files of the primary NSF logo, visit www.nsf.gov/policies/logos.jsp.
For additional logo types to meet specific production needs, please
contact NSFbranding@nsf.gov.
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Introduction

About NSF
National Science Board Members, July 1951

The U.S. National Science Foundation is an
independent federal agency created by Congress
in 1950 “to promote the progress of science; to
advance the national health, prosperity, and
welfare; to secure the national defense...”
NSF is vital because we support basic research and
people to create knowledge that transforms the
future. This type of support is a primary driver of the
U.S. economy, enhances the nation’s security and
advances knowledge to sustain global leadership.
With an annual budget of $8.8 billion (Fiscal Year
2022), we are the funding source for approximately
25% of all federally supported basic research
conducted by America’s colleges and universities. In
many fields such as mathematics, computer science
and the social sciences, NSF is the major source of
federal backing.

The Milky Way Galaxy is seen over the Karl G. Jansky Very Large Array west of Socorro, New Mexico.
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NSF Logo History & Tagline
“Where discoveries begin”

300ft radio telescope, Green Bank, W.VA 1962

NSF’s goals – discovery, learning, research
infrastructure and stewardship – provide an
integrated strategy to advance the frontiers of
knowledge, cultivate a world-class, broadly inclusive
science and engineering workforce and expand the
scientific literacy of all citizens, build the nation’s
research capability through investments in advanced
instrumentation and facilities, and support excellence
in science and engineering research and education
through a capable and responsive organization.
We like to say that NSF is “where discoveries begin.”

NSF first headquarters location, 16th St. NW, DC.

Many of the discoveries and technological advances
have been truly revolutionary.
In the past few decades, NSF-funded researchers
have won some 236 Nobel Prizes as well as other
honors too numerous to list.
National Science Foundation headquarters, 2022

1950

1972

1984

1999

National Science Foundation logo evolution, 1950 – 2022* 				
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NSF Branding Elements

NSF Logo

Logo elements
The NSF logo is the sole visual identifier of the U.S. National Science Foundation and embodies a
set of values that is applied to everything we create and communicate.

Medallion

Globe

NSF Acronym

The NSF logo must be present on all external and internal communications.
The core of NSF’s visual identity consists of the three elements below.
Medallion
The medallion on the NSF logo represents the “gold standard” that
NSF sets in its merit review process of scientific proposals.
Globe
The globe represents the domestic and global reach of the impacts that result from
NSF-funded research across all fields of science.
NSF acronym
The letters N-S-F create the acronym for U.S. National Science Foundation.

Primary logo
The primary NSF logo is a four-color logo with highlights, shading and dimensionality. It creates a
distinctive graphic presence for the agency and serves as a visual signature. The primary logo must be
used on all internal and external NSF communications and graphic designs whenever possible. Logo
variants may be used when use of the primary logo is not feasible because of size limitations or production
requirements. Logo variants have specific use cases that are detailed on page 12 and should not be used
based on artistic preference.
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NSF Branding Elements

NSF Logo
Logo files

The NSF primary logo is available in multiple file types and color spaces and is intended to be utilized for
different purposes.
Primary vector logo files
Vector files are available for use in professional design programs, when working with outside vendors,
and for large format productions.
There are three vector files available of the primary logo design:
SVG vector file
Use only in web design.
CMYK EPS vector file
Use only when the primary intended production is professional printing
and when working with outside vendors.
RGB EPS vector file
Use in all other scenarios when a vector file is required.

PNG files
Most users will use PNG logo files. PNG logo files are similar to JPG image files but retain a transparent 		
background. PNG files also employ lossless compression, so an image can be resaved multiple times 		
without causing further degradation of image quality. All PNG files are in the RGB color space.
PNG files of the primary logo are available in three resolutions:
Small resolution
150dpi (Print up to 4.25”)
Medium resolution
600dpi (Print up to 17”)
Large resolution
1200dpi (Print up to 34”)
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NSF Branding Elements

NSF Logo

Additional vector logos
Four variants of the primary logo are available. Since these variants should only be used
when necessary to meet specific production requirements, they will not be made widely
available for download.
These logo files are available upon request from the Office of Legislative and Public Affairs 		
(OLPA) by contacting NSFbranding@nsf.gov.
Four-color vector logo without shading
This logo lacks highlights, shading and dimensionality in the medallion and acronym, and each 			
component of the logo is a solid color. This logo is for limited use when only solid colors can be 		
used in production, such as on patches or other embroidery where shading is not possible.
The specifications for the color composition of the four-color vector NSF logo without shading is 		
outlined below and may be provided to an outside vendor when necessary.
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NSF Branding Elements

NSF Logo

Additional vector logos continued
Grayscale vector logo
This is a limited-use logo and may be used when materials are printed only in black and white.
One-color vector logo
This is a limited-use logo for one-color imprints, such as promotional items and may only be printed
in either black or white. The primary one-color logo with the continents depicted should be used in all
instances when the logo is being reproduced with one ink at 5/8” or larger. The one-color vector logo
should not be used on digital materials except when included in series of one-color co-sponsor logos.
The one-color simplified logo, may be sized smaller than the official NSF logo and is approved for use
when production size is smaller than 5/8”. In some additional production instances, the simplified NSF
logo may be used, but only with explicit written permission granted by OLPA.

Primary one-color logo

Simplified one-color logo

Special-use logo
The special-use logo is only permitted to be used in extremely rare occasions, such as
when the horizontal aspect of the space renders the N-S-F letters illegible. This variant has
the same four variations as the main logo design (not pictured). This logo variant will only
be made available with approval from OLPA.

Clear space
To give it a place of prominence and isolation, the NSF logo should always be surrounded by a generous
amount of open/clear space free of any text and imagery. The example below shows the minimum amount
of open/clear space around the logo. Since the size of the NSF identifier will vary depending on the
application, use the guidelines in the figure below for how to determine the measurement for clear space.
The clear space should always be one-eighth of the NSF logo’s width or height. The one-color vector logo
should not be used on digital materials except when included in series of one-color co-sponsor logos.
Logo
width/height

2” or
192px

4” or
384px

8” or
768px

16” or
1536px

32” or
3072px

Clear space
on each side

1/4” or
24px

1/2” or
48px

1” or
96px

2” or
192px

4” or
384px
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NSF Branding Elements

NSF Logo

Minimum size
The minimum reproduction size of the NSF logo is based on both height and width because it is
the same dimension all around. For full color and grayscale logos, a minimum size of 5/8” (0.625 inch) should
be used both in print and on the web. If the size is any smaller than the minimum, the logo loses its impact and
artistic integrity. The one-color (with continents) can be sized down to a minimum of 5/8” (0.625 inch) and the

5/8”

5/8”

simplified one-color (without continents) can be sized down to a minimum of 3/8” (0.375 inch).
While these are the recommended size minimums, the logo should always be proportionate to
and approximately 1/10 of the total height of the surface it is being placed on.		
3/8”

5/8”

Color settings
When designing products in Adobe software programs, set color settings for the file to North America
General Purpose 2. Additionally, when possible, use Adobe RGB and monitor setting, sRGB IEC61966-2.1.

Use of imagery and backgrounds behind logos
Imagery and backgrounds behind the NSF logo should always maintain contrast, be legible and distinguishable.
Gradients are approved for use as long as contrast with the logo is maintained. Do not use complex
background patterns or images where the NSF logo is not clearly comprehensible.
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NSF Branding Elements

NSF Logo

Basic and general NSF logo usage

Figure 1. Text to the right configuration.

The second and equally important part of NSF’s
visual identity is the agency name, National Science
Foundation, spelled out. This identifier, in tandem
with the NSF logo, creates the fullness of the
agency’s brand and visual identity. Neither of the
two elements should be used without the other
unless otherwise specified.
When using the complete visual configuration,
every effort should be made to have the words
“National Science Foundation” as close to the
logo’s clear space as possible (see the “Clear
space” section on page 12 for determining the
measurement of the clear space). It is preferred
that the text be typed on one line, though it is
acceptable to stack it in three lines with each word
on its own line. The text should always be typed in
the Adobe Garamond Pro type font.
The logo and text can be configured in three ways:
(1) with the text to the right of the logo (with text
centered top to bottom); (2) with the text below
the logo (centered); or (3) with the text stacked
to the right (with text centered top to bottom). It
should never appear with the text to the left of the
logo. The text should be prominent, but it should
not exceed the size of the letters in the logo.
On darker backgrounds, the “National Science
Foundation” text can be reversed out to white to
provide better contrast.

Figure 2. Text below configuration.

Figure 3. Text stacked to the right configuration.
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NSF Logo

Incorrect NSF logo usage
The NSF logo must not be altered or distorted
in any way. Whether using the logo alone or
partnering with other organizations, care should
be taken to follow the standards set forth in this
document. T-shirts, hats and other promotional
items are especially easy targets for logo misuse.
The effectiveness of the logo depends on
consistency of usage.
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The NSF logo must not be altered or distorted in any way. Whether using the logo alone or partnering with
other organizations, care should be taken to follow the standards set forth in this document. T-shirts, hats and
other promotional items are especially easy targets for logo misuse. The effectiveness of the logo depends
on consistency of usage.
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The logo should never be re-proportioned, distorted or set at an angle.
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NSF Branding Elements

Font & Font Usage
NSF is internally introducing Open Sans as a
primary new font to its typeface collection because
TW Cen MT is no longer a widely available, default
Microsoft font. Open Sans, a Google font, may now
be used as the primary NSF font. Open Sans is an
extensive font family, enabling communications
to be dynamic while still maintaining typographic
consistency. Adherence to this policy strengthens
our communications and ensures professionalism
in all branded materials.

Primary Typeface

Garamond is used for titles and the text “National
Science Foundation” when used with the logo. Adobe
Garamond Pro is an acceptable alternative and is the
font used in the official NSF logo plus text lockups.

Open Sans Light Italic

Although it is widely used throughout NSF, OLPA
discourages relying on the Calibri font. Calibri
is overused as a default font and does not lend
itself to creating a unique visual identity for NSF
communications. It is preferred to use one of the
three NSF font options for written documents, in
addition to graphics.
Incorporating NSF color palettes and typography
elements into all communications, both internal
and external, is imperative to create consistent,
professional and strong visual design.

Open Sans Light
Open Sans Regular
Open Sans Semibold
Open Sans Bold
Open Sans Extrabold
Open Sans Regular Italic
Open Sans Semibold Italic
Open Sans Bold Italic
Open Sans Extrabold Italic
Secondary Typeface:

Open Sans Condensed Light
Open Sans Condensed Light Italic
Open Sans Condensed Bold
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NSF Branding Elements

Primary & Secondary Color Palette with Tint Examples
NSF’s color palette has expanded to include two
primary colors from the original palette plus five
secondary colors with tints and shades of each,
including the light blue in the original palette. The
expanded palette allows for greater flexibility and
creativity in communications while strengthening
NSF recognition through visual consistency.
When applying the primary palette, please use
the correct color values for your application.
Tints can range from 10% - 90%. Examples of
tints are shown here.
Shades also apply to the NSF color palette and
can be used on lighter backgrounds.
Different percentages for shades of secondary
colors apply, 5% - 45% values only. Examples of
approved shades are on the following page.
1

NSF Light blue from previous NSF color palette.

NSF Blue
Hex: 005699
RGB: 0, 86, 153
CMYK: 100, 60, 0, 18

80%

Hex: 075697
RGB: 7, 86, 151
CMYK: 98, 72, 11, 1

80%

Hex: dcc276
RGB: 220, 194, 18
CMYK: 15, 20, 67, 0

60%

Hex: 6799c0
RGB: 103, 153, 192
CMYK: 62, 30, 10, 0

60%

Hex: e4d298
RGB: 228, 210, 152
CMYK: 11, 13, 48, 0

35% 1

Hex: a6c3da
RGB: 166, 195, 218
CMYK: 34, 14, 6, 0

40%

Hex: ede1ba
RGB: 237, 25, 186
CMYK: 7, 8, 31, 0

20%

Hex: ccddea
RGB: 204, 221, 234
CMYK: 18, 6, 3, 0

NSF Gold
Hex: D3B34E
RGB: 211, 179, 78
CMYK: 0, 14, 75, 20

20%

Hex: f6f0dc
RGB: 246, 240, 220
CMYK: 3, 3, 14, 0

Light Green

Light Blue

Teal

Purple

Dark Blue

Hex: 00C37E
RGB: 0, 195, 126
CMYK: 77, 0, 67, 0

Hex: 4EC3E0
RGB: 78, 195, 224
CMYK: 60, 0, 2, 0

Hex: 00758D
RGB: 0, 117, 141
CMYK: 100, 0, 24, 30

Hex: 473B70
RGB: 71, 59, 112
CMYK: 76, 100, 0, 18

Hex: 002554
RGB: 0, 37, 84
CMYK: 100, 73, 0, 61

80% Light Green
Hex: 33CF97
RGB: 51, 207, 151
CMYK: 66, 0, 57, 0

80% Light Blue
Hex: 71CFE6
RGB: 113, 207, 230
CMYK: 50, 0, 8, 0

80% Teal
Hex: 3390A3
RGB: 51, 144, 163
CMYK: 78, 29, 31, 1

80% Purple
Hex: 6C628C
RGB: 108, 98, 140
CMYK: 78, 29, 31, 1

80% Dark Blue
Hex: 335075
RGB: 51, 80, 117
CMYK: 78, 29, 31, 1

60% Light Green
Hex: 66DBB1
RGB: 102, 219, 177
CMYK: 53, 0, 42, 0

60% Light Blue
Hex: 94DBEC
RGB: 148, 219, 236
CMYK: 38, 0, 6, 0

60% Teal
Hex: 66ABBA
RGB: 102, 171, 186
CMYK: 60, 18, 24, 0

60% Purple
Hex: 9089A9
RGB: 144, 137, 169
CMYK: 47, 45, 18, 1

60% Dark Blue
Hex: 667B98
RGB: 102, 123, 152
CMYK: 65, 47, 26, 3

40% Light Green
Hex: 99E7CB
RGB: 153, 231, 203
CMYK: 37, 0, 28, 0

40% Light Blue
Hex: B8E7F2
RGB: 184, 231, 242
CMYK: 25, 0, 4, 0

40% Teal
Hex: 99C7D1
RGB: 153, 199, 209
C: 39, 9, 15, 0

40% Purple
Hex: B5B0C5
RGB: 181, 176, 197
CMYK: 29, 27, 11, 0

40% Dark Blue
Hex: 99A7BA
RGB: 153, 167, 186
CMYK: 42, 28, 18, 0

20% Light Green
Hex: CCF3E5
RGB: 204, 243, 229
CMYK: 18, 0, 13, 0

20% Light Blue
Hex: DBF3F8
RGB: 219, 243, 248
CMYK: 12, 0, 2, 0

20% Teal
Hex: CCE3E8
RGB: 204, 227, 232
CMYK: 19, 3, 7, 0

20% Purple
Hex: DAD7E2
RGB: 218, 215, 226
CMYK: 13, 12, 4, 0

20% Dark Blue
Hex: CCD3DC
RGB: 204, 211, 220
CMYK: 18, 11, 8, 0
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NSF Branding Elements

Primary & Secondary Color Palette With Shade Examples
Shades also apply to the NSF color palette and can
be used on lighter backgrounds. The shades listed
to the right are the official, approved shades for use
in NSF materials.

NSF Blue

5%

Hex: 005293
RGB: 0, 82, 147
CMYK: 99, 74, 15, 2

5%

Hex: C4AA4A
RGB: 201, 170, 74
CMYK: 23, 29, 85, 1

25%

Hex: 00437b
RGB: 0, 67, 123
CMYK: 100, 81, 26, 10

25%

Hex: A68E3d
RGB: 166, 142, 61
CMYK: 35, 38, 92, 7

45%

Hex: 0F325F
RGB: 0, 50, 98
CMYK: 100, 86, 35, 26

45%

Hex: 82702D
RGB: 130, 112, 45
CMYK: 45, 46, 99, 20

Hex: 005699
RGB: 0, 86, 153
CMYK: 100, 60, 0, 18

NSF Gold
Hex: D3B34E
RGB: 211, 179, 78
CMYK: 0, 14, 75, 20

Light Green

Light Blue

Teal

Purple

Dark Blue

Hex: 00C37E
RGB: 0, 195, 126
CMYK: 77, 0, 67, 0

Hex: 4EC3E0
RGB: 78, 195, 224
CMYK: 60, 0, 2, 0

Hex: 00758D
RGB: 0, 117, 141
CMYK: 100, 0, 24, 30

Hex: 473B70
RGB: 71, 59, 112
CMYK: 76, 100, 0, 18

Hex: 002554
RGB: 0, 37, 84
CMYK: 100, 73, 0, 61

5% Light Green
Hex: 33AF76
RGB: 51, 175, 118
CMYK: 75, 4, 72, 0

5% Light Blue
Hex: 4BB9D5
RGB: 75, 186, 213
CMYK: 63, 6, 12, 0

5% Teal
Hex: 007088
RGB: 0, 112, 136
CMYK: 89, 45, 36, 9

5% Purple
Hex: 44386B
RGB: 68, 56, 107
CMYK: 85, 88, 30, 17

5% Dark Blue
Hex: 14244D
RGB: 20, 36, 77
CMYK: 100, 91, 39, 39

25% Light Green
Hex: 269363
RGB: 38, 147, 99
CMYK: 81, 19, 78, 4

25% Light Blue
Hex: 3E9BB3
RGB: 62, 155, 179
CMYK: 73, 23, 24, 0

25% Teal
Hex: 005C70
RGB: 0, 92, 112
CMYK: 93, 54, 42, 19

25% Purple
Hex: 352956
RGB: 53, 41, 86
CMYK: 89, 92, 36, 31

25% Dark Blue
Hex: 031138
RGB: 3, 17, 56
CMYK: 100, 92, 43, 57

45% Light Green
Hex: 14754E
RGB: 20, 117, 78
CMYK: 87, 30, 82, 18

45% Light Blue
Hex: 2D7C8F
RGB: 45, 124, 143
CMYK: 82, 39, 35, 5

45% Teal
Hex: 004758
RGB: 0, 71, 88
CMYK: 95, 62, 48, 34

45% Purple
Hex: 241840
RGB: 36, 24, 64
CMYK: 91, 95, 41, 49

45% Dark Blue
Hex: 000020
RGB: 0, 0, 32
CMYK: 85, 80, 57, 76
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NSF Branding Elements

NSF Color Palette Usage
Hierarchy and proportions

NSF Gold

The NSF color palette must be used consistently. An approximate proportional breakdown
of the intended color usage is shown on the right.
Color can be used in a variety of ways to indicate importance and direct attention to
particular elements and information, particularly when it contrasts with its surroundings.
NSF Blue

NSF
Secondary
Colors

DO
Use colors from the
NSF palette.

DO
Use color tints from
the NSF palette.

DO
Make sure there is sufficient
contrast between the
foreground and background.

DON’T
Deviate from the
specified proportions.

DON’T
Use less than 10% tints
on a light background.

DON’T
Mix colors close to the
same values.
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NSF Branding Elements

NSF Color Palette Usage
Text and background contrast
It is important to ensure you have sufficient color contrast between the text and background to satisfy the WCAG 2.0 AA accessibility requirements. The examples
below show accessible and inaccessible color combinations. Use the WebAIM Color Contrast Checker to ensure your design meets these requirements.

DO

Make sure there is sufficient contrast between text and background.

National
Science
Foundation

National
Science
Foundation

For optimal visibility and 508 compliance,
regular text must be at least 18 point font.
Bold text must be at least 14 point.

National
Science
Foundation

National
Science
Foundation

National
Science
Foundation

National
Science
Foundation

National
Science
Foundation

NSF Blue
60%

Teal
80%

Purple
80%

Purple
60%

Dark Blue
60%

National
Science
Foundation

National
Science
Foundation

DON’T

Mix colors close to the same values, as they will blend into one another, resulting in insufficient contrast.

National
Science
Foundation

National
Science
Foundation

National
Science
Foundation

NSF BRAND STANDARDS MANUAL | GUIDELINES, INFORMATION AND USAGE
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NSF Branding Elements

Photography

NSF photography components
NSF uses imagery to aide communications and
visual storytelling. Line, shape, form, texture,
color, size and depth are all key components
incorporated throughout NSF photography.

Image rights and ethics in captioning
Image usage rights should always be notated
visibly when using NSF and/or other institutions’
photography. When placing on a website, a simple
credit beneath the image is also acceptable
presuming it has the photographer information.
In addition to image rights, captioning must also
be visible where applicable (fact sheets, social
media posts, etc.). Captions should be accurate and
display information in a clear and concise manner.
Since captions directly impact how a reader
perceives an image, the context should match
exactly and truthfully.
It is never ethical to change captioning for
an image to fit content.
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BRAND APPLICATION
Multi-Logo Lockups
Logo Application Examples					
Printed Materials									
Web and Digital
Virtual Wallpaper/Zoom Background
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should
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referred
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"National
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Science
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Facility
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or co-funded with NSF
This applies to signage, print
This applies
material,
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signage, and
printany
material,
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and 3a).
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When funding is equal among partners and the NSF logo will be placed among a horizontal series of
Figure
a horizontal
series of
1. co-sponsors.
In a horizontal series ofFigure
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1a. In a vertical series
Figureof1a.
co-sponsors.
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outside organizational logos, the NSF logo should always be placed furthest to the
left1.ofInthe
series Figure

Multi-logo Lockups

(Figure 4). In the case of placement in a vertical series, the NSF logo should be placed at the top of the
series (Figure 4a). When the partnerships are equal, all of the logos should carry the same visual weight.
To achieve this, height and width should be the same. As logo shapes vary among sponsors, use the
height and width of only the NSF globe (Figure 4 and 4a) as your guide. This ensures NSF’s visual weight
among similar sized logos.
When NSF is the primary funding agency, the NSF logo should appear substantially larger than the
other accompanying logos. In this case, the NSF logo should appear twice as large as the other logos.
To further NSF’s prominence in these situations, the NSF logo can be placed alone above the series of
accompanying logos (Figure 4b).

Note that in a series of logos, it is not necessary to use the “National Science Foundation” text to
NSF logo prominence
Figure when
2. NSFNSF
logois prominence
the primary when
funding
NSFagency.
is the primary funding
accompany the logo. In these cases, it is preferable to have the text elsewhere on the item, Figure
where 2.
the
text will be more impactful. When materials, facilities or vehicles are designed with or by a co-sponsor,
Figure 4b. NSF logo prominence when NSF is the primary
funding agency
the full guidelines for the NSF identity do not apply in their entirety, though it is still essentialFigure
to use2.the
NSF logo prominence
Figure 2.
when
NSFNSF
logois prominence
the primary when
funding
NSFagency.
is the primary funding
correct logo and prominent placement.
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NSF Brand Application

Multi-logo Lockups

Figure 3. Examples of a fully funded NSF program website and correct visual identity.
Combining the NSF logo with other partnership/sponsor logos
Program logo =
When a program, facility or vehicle is fully funded by
NSF, the NSF identifiers must be the central brand
identifier. Any identifying marks or logos created
by the program, facility or vehicle should play a
secondary role in the overall visual identity.

Figure 3. Examples of a fully funded NSF program website and correct visual identity.

Figure 5. Examples of a fully-funded NSF program website and correct visual identity

Program logo =

Program logo =

In writing, they should also be referred to as
“National Science Foundation’s facility name.”
This applies to signage, print material, websites
and any other communications (Figure 5 and 5a).
The facility or program logo should NEVER be the
primary identifier of a fully NSF-funded facility,
vehicle, program, website or any other forms of
communication.

Figure 5a. Examples of a fully-funded NSF program poster
Figure 3a. Examples
of aExamples
fully funded
NSFfunded
program
poster. poster.
Figure 3a.
of a fully
NSF program

The facility or program logo should NEVER be the primary identifier of a fully
NSF-funded facility, vehicle, program, website or other form of communication.

The facility or program logo should NEVER be the primary identifier of a fullyTABLE OF CONTENTS
NSF-funded facility, vehicle, program, website or other form of communication.
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Figure
6.
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NSF-funded
buildings
always
appear
clean
andplacing
well the
maintained.
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that
NSF
identifiers
alway
appear clean and well maintained. It is imperative that NSF identifiers always look the

of on the equipment itself (figure 10). The size of the sign should be reasonable and appropriately sca
9. On NSF-funded buildings.
the location selected, as well as Figure
properly
identify NSF and the operating institution Program
or organization.
Si
logo
NSF-funded facilities, instruments and equipment are cornerstones of the U.S. scientific and research
always
clean be
and
wellin maintained.
It isshow
imperative that NSF identifiers always look their best.
enterprise. As such, it is essential
that theappear
agency identifiers
applied
such a way that they

NSF-funded
instruments and
equipment
Figure
9. facilities,
On NSF-funded
buildings.

Prog

NSF’s funding and support of the facilities, instruments and equipment. Either through signage or direct
application to the facility, instrument
or equipment,
NSF identifiers buildings.
should be prominently displayed.
Figure
9. On NSF-funded
If the facility, instrument or equipment has its own identifying logo associated with the institution
or organization, the NSF logo should still be displayed as the primary identifier on any signage or
communications and never with less than equal representation. The design of any signage should be in
alignment with the architectural standards used by the institution or organization.

Program logo

Implementation of the NSF identifiers applies to existing and new equipment, facilities and buildings.

Figure 10. On NSF-funded
building
Figure 7. On NSF-funded
buildingsigns.
signs

Fully
NSF-funded
facilities,
and sites
Figure
10.
On centers
NSF-funded
building
signs.
Figure
10. On NSF-funded building signs.
Regarding buildings and field sites, it is ideal to have the NSF identifiers affixed to the building either
alone or in tandem with the name of the facility or center. The preferred configuration for use on a
building is the text to the right configuration (Figure 13 on page 29). On buildings, the text becomes as
important as the logo itself and therefore can be increased in size (Figure 6). The minimum size of the
text should equal the size of the letters “NSF” in the logo. The text should not exceed the size of the

Program
logo
Program logo
globe. Overall size should be determined by the size of allowable space on the
building. On buildings
Program
Program logo
logo
and permanent signs, the logo and text may be created in a material such as stainless steel and are
Program
logo
Program
logo
P
It acceptable
is essential
that the guidelines
concerning
partnerships
andpartnerships
placement
among
other
is essential
that the guidelines concerning
and placement
among other
logos be
in either brushed or polished
finish.10. On NSF-fundedItbuilding
Figure
signs.

whether on the building itself or on thewhether
signage.
on the building itself or on the signage.

When it is not possible to have NSF branding directly on the exterior of the building,
an identifying
It is essential
that the guidelines concerning partnerships
sign should be erected with NSF’s Branding Elements prominently displayed in a location that is most
whether on the building itself or on the signage.
viewable by the general public. For example, placing the sign at the entrance road to a field site where
NSF-supported equipment is located instead of on the equipment itself (Figure 7). The size of the sign
should be reasonable and appropriately scaled to match the location selected, as well as properly
identify NSF and the operating institution or organization. Signage should always appear clean and well
maintained. It is imperative that NSF identifiers always look their best.

Program logo

and placem

Program logo

Program logo

It is essential that the guidelines concerning partnerships and

It is essential that the guidelines concerning partnerships and
placement
among
other
placement
among other logos
be adhered
to at alllogos
times, be adhere
whether on the building itself or on the signage.
whether on the building itself or on the signage.
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NSF Brand Application

Logo Application Examples

PARTIALLY NSF-FUNDED FA
CENTERS AND SITES

When a building or field site is not fully funded by NSF, ref
NSF logo placement described on page 6 of this document.
signage. See examples below (figure 11 and 11a).

Property and equipment signage

Partially NSF-funded facilities, centers and sites
When a building or field site is not fully funded by NSF, refer to the guidance regarding partnerships and
NSF logo placement described on page 23 of this document. The same rules will apply to building and
field site signage. See examples below (Figure 8 and 8a).

Figure
8. On
partially
NSF-funded NSF-funded
buildings
Figure
11.
On partially

buildings.

Instruments and equipment

PARTIALLY NSF-FUNDED FACILITIES,
CENTERSAND
ANDEQUIPMENT
SITES
NSTRUMENTS
The goal with branding NSF-owned instruments and equipment is to ensure the NSF identifiers are
place in areas with the most exposure and the least operational interruption. Below are examples of
how an NSF airplane and truck might look in terms of logo and text placement. Paints or adhesives
should be weather and fade-resistant and replaced when they show signs of deterioration.

On airplanes, the aim is to place the NSF logo where it is most visible while on the ground. The
preferred
placement
on an
airplane
is on
the
vertical
stabilizer.
The
“National
Science
text
with branding
NSF-owned
instruments
and
equipment
is to make
sureby
the
NSFFoundation”
identifiers
areguidance
placed regarding partnerships
When
a building
or field
site
is not
fully
funded
NSF,
refer
to the
should also be prominently placed, preferably along the upper region of the fuselage. Guidelines on the
with the most NSF
exposure
the least operational
examples The
as tosame
how an
NSFwill apply to building and
logoand
placement
described interruption.
on page 6 Below
of thisare
document.
rules
NSF text proximity to the logo do not apply. The program name or cooperating agency identifiers can
and truck
might
looksmaller
in terms
of
logo and front
text section
placement.
Paints
adhesives should be weather and
signage.
See
(figure
11
andor11a).
be substantially
andexamples
placed on thebelow
of the
plane.

istant and replaced when they show signs of deterioration.

Figure 11. On partially NSF-funded buildings.
re 12. On airplanes.
Figure 9. On airplanes

and
field site

ON INSTRUMENTS AND EQ

Figure 11a. On partially NSF-funded building signs
Figure 8a. On partially NSF-funded building signs

The goal with branding NSF-owned instruments and equipme
in areas with the most exposure and the least operational int
airplane and truck might look in terms of logo and text place
fade-resistant and replaced when they show signs of deterio
Figure 12. On airplanes.

anes, the aim is to place the NSF logo where it is most visible while on the ground. The preferred
nt on an airplane is on the vertical stabilizer. The "National Science Foundation" text should also be
ntly placed, preferably along the upper region of the fuselage. Guidelines on the NSF text proximity to
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NSF Brand Application

Figure 13. On helicopters.

Logo Application Examples
Property and equipment signage

Figure 13. On helicopters.

On helicopters, like airplanes, the aim is to place
the NSF logo where it is most visible while on the
ground. The logo should be placed in an area
where it is easily seen. The “National Science
Foundation” text should also be prominently
placed, preferably along the tail boom. Guidelines
on the NSF text proximity to the logo do not apply
here. The program name or cooperating agency
identifiers can be placed substantially smaller,
elsewhere on the helicopter.

Figure 10. On helicopters

On helicopters, like airplanes, the aim is to place the NSF logo where it is most visible while on the ground.
With regard to vehicles such as trucks, vans
and
The
logo should be placed in an area where it is easily seen. The "National Science Foundation" text should
cars, and industrial equipment such as forklifts,
also be prominently placed, preferably along the tail boom. Guidelines on the NSF text proximity to the logo
tractors and loaders, the NSF identifiers should
do not apply here. The program name or cooperating agency identifiers can be placed substantially smaller,
be placed in areas where they are easily seen
elsewhere
on the like
helicopter.
Onand
helicopters,
airplanes, the aim is to place the NSF logo where it is most visible while on the ground.
where they are unobstructed by physical features
The logo should be placed in an area where it is easily seen. The "National Science Foundation" text should
(ex., mufflers, gas tanks) on the vehicle. Similar to
also be prominently
preferably along the tail boom. Guidelines on the NSF text proximity to the log
Figure 11. On placed,
vehicles
the airplane, guidelines on the NSF text proximity
do not apply here. The program name or cooperating agency identifiers can be placed substantially smaller
to the logo do not apply here.
Figure 14.
elsewhere
on On
the vehicles.
helicopter.

Figure 14. On vehicles.
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With regard to vehicles such as trucks, vans and cars, and industrial equipment such asTABLEforklifts,
and loaders, the NSF identifiers should be placed in areas where they are easily seen and where they are
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Figure 15. On vessels.

Transom
Vessel Name

NSF Brand Application

Home Port

Logo Application Examples
Property and equipment signage

Figure 12. On vessels
On vessels, like the other vehicles, the NSF Bow
Figure 15. On vessels.
identifiers should be placed in areas where they
are easily seen, for example on the stack where
they are unobstructed by physical features
Vessel Name
(ex., lifeboats and other equipment). The size
of the NSF identifiers should be proportionate
to the area where they are placed, but easily
Bow
Bow
recognizable from a reasonable distance On vessels, like the other vehicles,

Transom
Transom

Stern

Vessel Name
Home Port

Stern
Stern

the NSF identifiers should be placed in areas where they are easily seen,
Guidelines on the NSF text proximity to the
such as on the stackVessel
where
they are unobstructed by physical features (ex., lifeboats and other equipment).
Name
logo do not apply here.
The size of the NSF identifiers should be proportionate to the area where they are placed, but easily
from a reasonable distance. Similar to the airplane, guidelines on the NSF text proximity to the
On portable scientific support equipment recognizable
such as
On
vessels,
like the other vehicles, the NSF identifiers should be placed in areas where they are easily seen,
logo itdo not apply
here.
laboratory units, winches or large instruments,
is ideal to have the NSF identifiers affixed to the
outside surface either alone or in tandem with
the name of the research program. The preferred
configuration is the text to the right configuration.
Figure
Overall size should be determined by the size of
allowable space on the unit. Guidelines concerning
partnerships and placement among other logos
should be adhered to at all times.

such as on the stack where they are unobstructed by physical features (ex., lifeboats and other equipment).
The size of the NSF identifiers should be proportionate to the area where they are placed, but easily
recognizable from a reasonable distance. Similar to the airplane, guidelines on the NSF text proximity to the
logo do not apply here.

16.
On13.portable
support
equipment.
Figure
On portablescientific
scientific support
equipment
Figure 16. On portable scientific support equipment.

Facility/Program
Facility/Program

Program logo

Program logo
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NSF Brand Application

Printed Materials
Note the text to the right configuration (Figure
14) can only be placed in the upper and lower
left corners or centered on the bottom. The
text underneath configuration (Figure 15) can
only be used centered on the bottom. The
exception to these guidelines occurs when the
“National Science Foundation” text appears in
an extraordinarily large format across the top of
the page. In this case (Figure 16), the NSF logo
may appear in any corner, or on the bottom of
the page centered without the “National Science
Foundation” text in close proximity.

Figure 14. Text to the right configuration

When using this configuration, the unified identity should appear either in the topor bottom-left areas of the document, or centered at the bottom area.
Figure 15. Text below configuration

In this configuration, the unified identity should only appear at the bottom of the document, centered.
Figure 16. Away from prominent text

In this configuration, the logo can be placed unaccompanied in any of the four corners or centered on the bottom.
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NSF Brand Application

Web & Digital
Website

Figure 17. NSF logo alignment

Figure 17a. NSF logo alignment

Figure 18. NSF logo

Figure 18a. NSF logo “bug”

While the official NSF web page will have properly branded main pages and secondary pages, fully
and partially NSF-funded program and facility sites must also adhere to NSF branding standards.
Refer to Figure 5 on page 24 for guidance on application of NSF visual identity on fully funded NSF
program websites. Programs that are not fully funded can apply the guidance provided on page
23 as in Figures 4 and 4a. Though these sites do not require the prominent NSF visual identity of
fully funded programs, placement and prominence of the NSF logo are based on funding levels. It
is acceptable to have the partner logos at the bottom of the program web page as shown to the
right (Figure 17 and 17a). When NSF is a minor contributor, the logo order is at the discretion of the
creating entity.

Video
The same fundamental principles that apply to print when using the NSF logo also apply to
video products. This includes video created both internally and by NSF grantees, institutions
and others. Videos in which the research depicted was fully funded by NSF should include an
acknowledgement at the end of the video indicating that the research was supported by NSF. The
acknowledgement design is at the discretion of the video creator but will include the NSF logo with
“National Science Foundation” spelled out (Figure 18). Using a logo “bug” is not necessary for the
duration of the video product, but use of the white vector logo in this way is permissible. The logo
may appear in any of the four corners of the screen (Figure 18a). When producing video regarding
an entity or research that is co-funded, the guidelines explained on page 23 are applicable. The
timing and sequence of the logo groupings in these cases are at the discretion of the video creator.
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Virtual Backgrounds
NSF creates virtual backgrounds that celebrate
NSF-related imagery, which are hosted on
our website here. Special-use backgrounds
(Figure 19a) are developed to commemorate
holidays, remembrance/honor days and other
special occasions.

Figure 19. NSF branded virtual background

If creating your own virtual background, please make
sure the correct logo is included. If you have an idea
for a virtual background, please email
olpa_image_research@nsf.gov

Figure 19a. Special-use NSF branded virtual background
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Resources for NSF Staff
Branding Portal
Iconography
Illustration					
PowerPoint Templates 				
Letterhead Templates		
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Resources for NSF Staff

Branding Portal

Branding Portal Overview

Figure 20. Branding Portal overview, files area

The Branding Portal is a comprehensive collection of
brand assets for use by NSF staff. Official logo files,
logo lockups, iconography, templates, asset usage
guides and more can be found in the Branding
Portal. OLPA frequently updates existing resources
and adds new ones, so visit the portal regularly.
Contact NSFbranding@nsf.gov with any questions,
comments or requests for additional resources.
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Iconography

Communication principles

Figure 21a. Color on blue icon

Figure 21b. All white on transparent icon

NSF’s icons are available for use in communications
across the agency. Icons should be used to help
reinforce key messages and strengthen the NSF
visual brand and identity.
The icons are not intended to strictly represent a
particular subject or idea. For example, a microscope
icon can be used as a visual for communicating
concepts in biology, but also for broader concepts
such as “discovery” or “focus.”

Design principles
The colors, line weights and key elements of the
NSF’s icons work together to create subliminal
branding that broadens the agency’s distinct style.
NSF’s new icons make use of several stylings
depicted to the right.

Figure 21c. Color on transparent icon

Icon library
The icon library is available to NSF staff through the
Branding Portal. New icons are created regularly,
and custom icons can be requested to meet
communication needs.
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Iconography
Guidelines

Figure 23. Correct contact icons, one color

Figure 22. Correct contact icons

Follow these guidelines to ensure icons are
legible to viewers:

Iconography

Use only NSF iconography. Exceptions to this policy
include the use of small contact/connect icons.
Contact NSFbranding@nsf.gov to request custom
icons to meet your communication needs.

contact icons: correct

contact icons: correct

Figure 24. Clear space

Figure 25. Incorrect icons

Clear space
An icon must be surrounded by clear space. The
amount of white space on each side of the icon must
be at least one-eighth of the icon’s width or height.

Minimum size
When printed, icons should be no smaller than
1/2” x 1/2” or 48 pixels.

icon usage: incorrect
Figure 26. Icon clear space guidance

Icon
width/height

0.5” or
48 px

1” or
96 px

1.5” or
144px

2” or
192px

3” or
288px

Clear space
on each side

1/16” or
6px

1/8” or
12px

3/16” or
18px

1/4” or
24px

3/8” or
36px
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Iconography

Guidelines (continued)

Figure 27. Icon scaling examples

Follow these guidelines to ensure icons
are legible to viewers:

Scale
Icons should not be distorted. They should always
be scaled proportionally.

Background
Icons must be 508 compliant when placed against
a background. To ensure your icon has a compliant
level of contrast against its background, use WebAIM
Color Contrast Checker or another web-based tool.
Icons should not be placed on the same background
color. For example, do not use an all-white icon on a
light gray background, or an icon in a blue circle on a
similarly shaded blue background.

correct

incorrect

incorrect

Figure 28. Icon contrast examples

correct
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Iconography

Usage instructions and examples

Figure 29. Color on blue, infographics

Figure 30. 2022-2024 Strategic Plan, white icons example

Icons can be used in a multitude of ways —
in infographics, as large bullet points, or as
focal elements, to name a few examples.
Icons should be used to enhance the information
within a publication or post. Icons should not need
explanatory text. A few examples for each icon
variation can be found to the right.

File types
Icons can be used in both print and digital formats.
These formats may require the use of different
icon file types. The icon library includes both .SVG
and .PNG file types ready for use.
Please note that .PNG files must be used at a
minimum of 72dpi for digital formats
and 300dpi for print.
Please contact the NSFbranding@nsf.gov if you
have any additional questions.
Figure 32. Color on transparent, infographics
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Illustration

The use of illustrations and illustrated elements
serve to communicate the specific and continual
contributions of the agency to science and society.
Whether they are detailed hero images or spot
images, NSF illustrations cover a wide variety of
concepts and themes targeted for specific audiences
that convey the agency’s mission.

Figure 33. Illustrations that showcase coordinating colors outside of the NSF palette (e.g., reds/oranges/brown
tones not included in the expanded palette). The NSF color palette should still be dominant.

Thunderstorm Activity
Make Lightning!
The purpose of this experiment is to observe lightning formation.

Supplies
Needed

Use of the NSF color palette within illustrations
allows for reinforcement of branding identity as
well as seamless coordination within the graphic
design of products.

Push the thumbtack through
the center of the aluminum
pie pan from the bottom.

2. Push the eraser end of
the pencil into the
thumbtack.

(The pencil becomes
a handle to lift the pan.)

3. Put the styrofoam plate

upside-down on a table.

1. Aluminum pie plate

The use of illustrations is meant to support a written
narrative and are thus purposeful. For example, to
make complex ideas more accessible and pleasing;
to represent the NSF brand; and to help tell stories
thoughtfully.
When possible, illustrations should be evergreen.
Building in flexibility is an important part of planning
illustrations that can represent a range of related
topics and can be pulled apart and used separately
as a stand-alone product, or added to other
illustrations.

1.

2. Pencil with eraser
3. Styrofoam plate
4. Thumb tack
5. Wool cloth

Rub the underside of the
plate with the wool for
one minute.

4. Pick up the pie pan using
the pencil “handle, “ and
place it on top of the
upside-down plate.

5. Touch the pie pan with

your finger. If you don’t feel
anything when you touch
the pan, try rubbing the
plate again.

Try turning the lights out before touching
the pan. Do you see anything when you touch the pan?
This educational activity is adapted from the UCAR Center for Science Education and based upon work supported by
NSF’s National Center for Atmospheric Research (NCAR). For more activities, visit www.scied.ucar.edu.

Figure 34. Illustration created entirely with the primary and expanded color palettes.

Longevity of the illustrations partnered with the use
of the NSF color palette reinforces brand identity and
strengthens brand recognition.
OLPA has science illustrators and animators on staff,
please reach out to OLPAdigitalengage@nsf.gov to
inquire about project collaboration.
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PowerPoint Templates
Template use

Figure 35. PowerPoint template title slide

NSF has custom PowerPoint templates for
internal users only, which are downloadable from
the Branding Portal. These templates offer many
design and content options for NSF staff to create
branded presentations. Instructions and resources
on how to use the templates and
508 accessibility compliances are included
When using official NSF templates, use care to
maintain consistency with the template design.
OLPA also has a best practices guide for
presentations available in the Branding Portal.
Contact NSFbranding@nsf.gov with any questions.
Figure 36. PowerPoint template body slide
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Letterhead Templates
Template use

Figure 37.

Figure 38.

NSF has custom letterhead templates in Microsoft
Word format available for staff, which can be
downloaded from the Branding Portal. Options are
available with both the official NSF logo as well as
directorate and office logo lockups.
Please do not deviate from this template.
Contact NSFbranding@nsf.gov with any questions.

Directorate logo lockups
NSF has created directorate and office logo lockups
(Figure 39). If you need additional lockups to meet
your branding needs, please contact NSFbranding@
nsf.gov.

Figure 39. NSF Directorate logo lockup example
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Sample Press Release Template
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Media Outreach
Messaging in media outreach
This section addresses how to include NSF when conducting media outreach including press
releases and media interviews. Grantees, former grantees and other recipients of NSF funding are
among the agency’s most effective ambassadors. Please continue to share successes (e.g., stories,
images and videos) with NSF to help maximize awareness of NSF to the public.
NSF’s Proposal and Award Policies and Procedures Guide (NSF 22-1) provides guidance on how
to include NSF in media outreach.
NSF support must be orally acknowledged during all news media interviews, including in popular
media such as radio, television and news magazines. Grants for projects which appear to be of
special interest to the general public may be made the subject of an NSF or joint NSF-grantee press
release to the news media.
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Messaging

Press Releases
Messaging in media outreach
When drafting a press release on an award, the publication of a paper, or a discovery, please
make sure to inform the program manager of the associated NSF award. NSF does not require
review and approval prior to publication, except in the case of a joint release with the agency, but
always appreciates advance notice. NSF is pleased to provide materials to support press releases
published by supported institutions. Those materials can include background language on a
program or award portfolio, statistics or a quote from an NSF official talking about the importance
of the research. To obtain those materials, please email the appropriate program manager listed
on an award.

Branding and templates
When issuing a press release that includes a logo for your institution, contact NSFbranding.gov
for guidance on the proper use of the NSF logo.

Referencing NSF
As there are other organizations with the same initials, please write out “National Science
Foundation” on the first reference in all publications and outreach.
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Media Interviews
Oral and written interviews
In oral or written interviews, the following are suggested approaches: Illustrate how an NSF
award provided access to resources, equipment or collaborators that otherwise would have
been beyond reach; discuss how the proposal process helped refine the ideas or plans, or the
personal pride felt in obtaining research funding from a selective agency such as NSF; or provide
details of an award that includes funding for training students or young researchers, or compelling
broader impacts activities.
In your own words, you can address any of the topics below:
How has NSF impacted you?
What value did NSF provide?
How has NSF supported your research?
Has your NSF-supported research been strengthened by discoveries made through previous
NSF-supported research?
How critical is NSF support for basic research (as opposed to other stages of research, where private
companies and others might provide support) and for early career researchers?
You can also share quick facts about NSF, like how to apply for funding and impacts
the agency has made.

Media reports
NSF endeavors to follow all media reports about the research it funds, but investigators and
supported institutions often find reports the agency has missed. If you are aware of a media report
on NSF-supported research, please forward it to the appropriate program manager.
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Messaging

Press Clippings
NSF funding
The below statements are examples of ways to include NSF in a press release:
“This ____________ would not have been possible without funding and support from the
U.S. National Science Foundation.”
“U.S. National Science Foundation funding and support including staff and equipment made this
innovative research possible.”
”_____________ is the recipient of a U.S. National Science Foundation Graduate Research Fellowship,
which supports her/his/their research and allowed for participation in this study.”
“National Science Foundation-funded research laid the foundation for _____________.”
“This research was supported with funding from the U.S. National Science Foundation.”

Boilerplate
The “About NSF” boilerplate may be added to your press release. The boilerplate is available
at the end of any of the press releases posted to NSF.gov:
The U.S. National Science Foundation (NSF) is an independent federal agency that supports
fundamental research and education across all fields of science and engineering. In Fiscal Year 2022,
its budget is $8.8 billion. NSF funds research in all 50 states through grants to nearly 2,000 colleges,
universities and other institutions. Each year, NSF receives more than 50,000 competitive proposals for
funding and makes about 12,000 new funding awards.
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Messaging

Sample Press Release Template
Press release types

Figure 40. Press release template

NSF publicizes two types of press releases —
media advisories and news releases.
News releases should be used for project
announcements, while media advisories are used
for anything newsworthy or of public interest. News
releases should include background information and
interviews from experts or key individuals and should
succinctly relay facts. Media advisories are a short
description of a future event, often a call-to-action for
journalists. These advisories should always answer
the ‘five W’s;’ who, what, when, where and why.
Generally, any type of release should include the
institution and/or researcher name, award grant
information, location and short summary of the
project goal. Contact information to field press
questions should be listed as well, for reliability and
transparency in communication.
More examples can be found at nsf.gov/news.
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Social Media
Sharing news via social media

Figure 41.

When sharing great news about an NSF award or finding, consider tagging NSF in your social media
post. NSF may assist in sharing the news too. NSF content on social media should be properly tagged
with hashtags and NSF social media accounts. Tagging on social media is a way of connecting content
with NSF. Hashtags connect keywords together— all #NSFfunded content in one place. A hashtag
uses the “#” symbol. To tag an NSF account, use the “@” symbol.
When posting about NSF-funded research, tag the appropriate NSF social media account and/or
use hashtag #NSFfunded. Tagging is always preferred but if you can’t, be sure to spell out “National
Science Foundation.” Altering the NSF logo or adding the NSF logo as your social media profile photo
is prohibited. Instead, add the logo to your graphics following the logo guidelines.
Do not imply through posts or profile information that your account officially represents NSF.
If possible, please try to highlight how NSF was integral to making the research possible — go beyond
just noting the research was NSF-funded.

Figure 42.

Across all social media platforms, refrain from adding new hashtags without first consulting with
OLPA. For social media-related inquiries, email SocialMedia@nsf.gov.
Twitter
Use @NSF instead of #NSF when tagging the foundation in your posts. Use NSF’s official hashtags:
#NSFfunded, #NSFstories. If you are an NSF-funded facility or program, add “National Science
Foundation” or #NSFfunded to your Twitter bio. (Figure 42).
Facebook
Use the @ symbol to tag NSF on your post (Figure 43).
Instagram
Use NSF’s official hashtags: #NSFfunded to post about NSF-funded research and programs and
#NSFstories when posting about the individual’s experience that was made possible by NSF.
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Accessibility & 508 Compliance
NSF is committed to making every document accessible to the widest possible audience. We work
with NSF’s accessibility specialists, other federal agencies and federal consortia to ensure that all
agency documents are accessible to persons using special screen reading software and hardware.

Figure 44. Adobe Acrobat accessibility checker panel

NSF also encourages its grantees to use the web to disseminate information about their work and
to create web pages that are generally accessible for persons using screen reading devices. More
information about accessible web design is available and many resources are listed below. Every
PDF document on our server in is either accompanied by an ASCII, HTML, or word-processing
version, or can be made available as a printed document upon request. Our commitment is
particularly stringent for any publication relating to NSF funding opportunities.
In general, reports should be made compliant in their native software first, such as Adobe
Illustrator or Adobe InDesign and then made further compliant in the resulting deliverable
(e.g., PDF).
See Section508.gov for more information and the most up-to-date 508 compliance rules and
regulations. Learning modules are also available for walkthrough and training.
Adobe Acrobat
Adobe Acrobat has a built-in accessibility tool (Figure 44) that aids 508 compliance. This tool
highlights errors, explains rules and in some cases shows how to remediate failed items.
PowerPoint
PowerPoint has a built-in accessibility checker (Figure 44). Staying within the branding
guidelines and checking compliance ensures proper use and readability, which are vital in
any NSF-published materials.

Figure 44. PowerPoint accessibility tool

Online tools
Webaim and WhoCanUse are free online tools that evaluate color contrast and pass/fail ratios.
Webaim goes further in depth and offers paid accessibility training courses.

NSF BRAND STANDARDS MANUAL | GUIDELINES, INFORMATION AND USAGE

TABLE OF CONTENTS

49

Additional Resources

Frequently Asked Questions
Where can I download the NSF logo files?
NSF logo files are available for download at www.nsf.gov/policies/logos.jsp or
through the NSF staff Branding Portal.

Who can use the logo?
NSF’s logo can be used by recipients of NSF support for the sole purpose of
acknowledging that support. NSF’s logo can be used to link to an NSF website or
acknowledge NSF assistance or affiliation.

Who cannot use the logo?
NSF’s logo cannot be used in a manner that falsely implies employment by or affiliation with NSF.
NSF’s logo cannot be used to imply endorsement of a product or service.

Do I need permission to use the NSF logo?
If you meet the stated requirements above for using the NSF logo, no explicit permission is
necessary to use the NSF logo. No other potential uses of the NSF logo are permitted unless
prior written consent is obtained from the NSF Office of Legislative and Public Affairs by
contacting NSFbranding@nsf.gov.

Which file should I use?
Depending on how you will be producing the completed material, the file format will make
a difference. The ZIP download links below include several formats and sizes.
Web use, presentations, and other electronic or print uses:
For the lowest resolution and smallest file size, use the JPG format. For a higher resolution
graphic with a transparent background/alpha channel, use the PNG format.

		

Large-format or special needs:
Use the included EPS vector file. For more details, see page 10.

Who can I contact for more information on NSF visual identity?
For questions regarding use of NSF’s visual identity or additional resource needs,
please email NSFbranding@nsf.gov.
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Additional Resources

Frequently Asked Questions
What file types are available for the NSF Logo?
Depending on how you will be producing the completed material, the file format
will make a difference. For more details, see page 10.

NSF funded our workshop/symposium. Can I use the NSF logo on the
associated report?
Yes. However, the logo should be displayed along with a disclaimer stating that “Any opinions,
findings, and conclusions or recommendations expressed in this material are those of the author(s)
and do not necessarily reflect the views of the National Science Foundation.”

Where can I locate NSF imagery for use in communications?
Maintained by OLPA, the NSF Multimedia Gallery is a growing collection of exciting and beautiful
images, videos and audio clips covering all areas of science and education supported by NSF. All
MMG images are available for direct download from the site.
Visit the MMG at https://www.nsf.gov/news/mmg/.

Do you have additional resources for NSF staff?
OLPA has developed the Branding Portal for NSF staff to easily source templates, logos,
iconography and more. Please contact NSF Branding with any questions at NSFbranding@nsf.gov
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