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The Changing Science Media Landscape



Science in the national media 

• Science sections have all but disappeared in the traditional 
national print media.

• The broadcast networks largely cover science under a space, 
health or technology umbrella.

• USA Today, the Washington Post and the Wall Street Journal 
ended their Science sections, leaving just the New York Times.



• Television is first (41%) as a science news source.

• The internet is now second (20%)

• Newspapers and magazines are third (14%)

• For home broadband users, the internet and TV are equally popular sources of news.

• In homes with broadband, 44% of young adults get their science news from the internet.

FACT:  Nearly 40 million Americans rely on the internet as their 
primary source of news about science.

Pew Internet and American Life Project survey
Funded by the National Science Foundation

http://www.pewinternet.org/index.asp
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• NSF is adapting to the rapid changes in the way 

information is conveyed to the American public.

• The landscape is changing even as we watch it. 

• The major traditional providers of science content are 
trying to adapt to the new media landscape as well.
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NSF is supporting traditional science 
journalism and media whenever it can:



Template TextFor instance, the ISE program:

• Underwrites the science desk and science coverage at the 
Lehrer News Hour on PBS.

• Partially underwrites some of NOVA’s in-depth, multi-part 
science coverage.

• Sponsored the new SciGirls program on PBS.

• Sponsors Neil DeGrasse Tyson on NOVA Science Now.
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1) Background webcast briefings with Nature, Science and PNAS

2) Science Nation with ex-CNN science team

3) Science Minute with Discovery’s Science Channel

4) The Science of Speed with the NASCAR Media Group

5) The Science of the Winter Olympics with NBC Learn

6) Roundtables and science policy forums with Discover Magazine

7) In-depth science features with LiveScience, an online news service

8) Original programming with Link TV and ResearchChannel

New NSF media initiatives 
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NSF supports the science and technology 
section in U.S. News & World Report
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• Partnering with NBC News so that NBC Learn can produce a 
series like the “Science of the Winter Olympics.”

• Available and aired on NBC Universal properties during the 
NBC broadcast of the Winter Olympics.
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• Partnering with the editorially independent, web-based 

science news service LiveScience.

• Provides current science content and video to leading 
consumer-facing web sites with science coverage.

• Nearly 500 different content pieces from 176 
universities have been syndicated.
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• Finally, whenever possible, we always try to 
bring the media to the science NSF funds.
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But NSF is also now creating and 
syndicating its own science content:
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Science of Sports & Science 
Nation
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• We're providing 100 hours of TV programming a year for two U.S.-

based cable networks: the Research Channel and Link TV.

• The Research Channel and Link TV, combined, are in nearly 70 
million homes.

• The programming includes a multi-part series about climate 
change and interviews with 100 leading climate change scientists.
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• NSF approached organizations worldwide currently producing 

science radio programs and podcasts. 

• Over 140 organizations have signed on. Science 360 Audio is in 
beta, but there is enough content or a 24/7 science radio network.

• Three new podcasts are featured every day on the syndicated 
Science 360 News Service. 



Science360 Radio
Science360 Radio

Communicating science audibly – radio, ipods, cellphones, online…  
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• We created the Science360 daily news service to aggregate audio, 
video, multimedia and text from dozens of sources.

• Science 360 is provided as an RSS feed, email, Twitter feed, and 
Facebook update. We launched a downloadable service on Oct. 1.
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From the 
Science 360 
news service….
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• We’ve built a state-of-the-art digital television studio at the 

NCSA Access Center.

• This allows us to conduct virtual background news briefings 
with NSF-funded researchers.

• We conduct interviews with researchers prior to publication, or 
as part of news packages that are sent to media.

• We’re doing this in partnership with the three leading peer-
reviewed science journals:  Nature, Science and PNAS.
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• We built a new television studio 

connected to the Teragrid, which 
was funded by NSF.

• The studio was built to provide 
virtual background briefings and 
video interviews with leading 
scientists and researchers around 
the world on breaking science 
stories and current events. 

• We’ve begun to test these virtual 
briefings on embargoed papers in 
peer-review journals such as 
Science and PNAS.

• We're also creating video interviews 
with scientists from it for both online 
and social media.
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• We’re committed to building a video library of science & 

engineering profiles for classrooms.

• Designed to show that science is cool.

• The first 12 were funded out of OLPA.

• The Engineering directorate has funded the next series.
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• We’re partnering with groups like NASCAR, the PGA Tour and 

the U.S. Olympic Committee.

• We’re working to create highly unique science and visual media 
for mass audiences.

• Examples are the Science of NASCAR, the Science of the NFL, 
the Science of Golf and the Science of the Winter Olympics. 

• The goal is to make them broadly available to science 
classrooms. PBS Education, NBC Learn, Discovery Education 
and NSTA are all interested in partnering on that front. 
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Science Shows in Development

*  Dinner Party with History

• Science of Thrill

• Joe Genius with Discover Magazine



Special Reports





Science, Engineering and Education 
Innovation website on Research.gov 
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• Finally, we’re looking at experiments like providing video cameras 

to grad students working on research projects around the world.

• Partnering with NBC News on a Digital Science Communication 
training program to help them quickly create video and audio 
content for the web and TV.

• Josh Landis of CBS News is creating the first packages of science 
stories from remote locations in a new partnership.
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