
  Partners HealthCarePartners HealthCare

    One of the NationOne of the Nation’’s leading Academic Medicals leading Academic Medical
    Centers --    Centers --

                                        top ranked Mass General, Brigham &top ranked Mass General, Brigham &
                       Women                       Women’’s, and Harvard Medical Schools, and Harvard Medical School
                       among others                       among others

  Largest combined Bio-Medical Research Enterprise  Largest combined Bio-Medical Research Enterprise
    in the U.S. --    in the U.S. --
                    $963+ million in annual research                    $963+ million in annual research

  Educating the doctors of tomorrow  Educating the doctors of tomorrow

  Now, educating the public about scientific research  Now, educating the public about scientific research
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  Extending our academic & educational mission   Extending our academic & educational mission ––

              Partners GoalsPartners Goals
Why we want to communicate science --Why we want to communicate science --
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  Foster public understanding of   Foster public understanding of 

     neuroscience & biomedical research     neuroscience & biomedical research

  Build on Partners  Build on Partners’’ research strengths research strengths

  Inspire youth today to become the scientists  Inspire youth today to become the scientists

     of tomorrow     of tomorrow

  Fuel Partners academic programs today &  Fuel Partners academic programs today &

     in the future     in the future

      Provide meaningful community service for  Provide meaningful community service for  

     greater Boston, the region & beyond     greater Boston, the region & beyond



    …….imaging and computing technologies.imaging and computing technologies

    that can see deep into the brain at work.that can see deep into the brain at work.

Wired to WinWired to Win    reveals a decade of discoveryreveals a decade of discovery
made possible by new technologiesmade possible by new technologies……
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  Building on Partners  Building on Partners’’ research strengths research strengths



•• Exciting large-format (IMAX) film on the human brain Exciting large-format (IMAX) film on the human brain
    

•• National Symposia, Conference & Workshops National Symposia, Conference & Workshops

••  Innovative Outreach & Educational  Innovative Outreach & Educational
    Initiatives    Initiatives

••  State-of-the-art Website  State-of-the-art Website

••    Wired to WinWired to Win Ancillary Materials -- DVDs, etc. Ancillary Materials -- DVDs, etc.

••  Platform for public educational  events  Platform for public educational  events

••  Partners & Affiliates Public Presence & Community  Partners & Affiliates Public Presence & Community
    Service    Service

  

Wired to WinWired to Win
A Comprehensive Public Science Education ProjectA Comprehensive Public Science Education Project  
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                  HOW DO YOU HAVE AN IMPACT?HOW DO YOU HAVE AN IMPACT?
    

HOW DO YOU HOW DO YOU ““WOW A CAPTIVE AUDIENCEWOW A CAPTIVE AUDIENCE””??

Consider the subject & the mediumConsider the subject & the medium

IMAX:IMAX:

•• Visual power Visual power

•• Immersive Immersive

•• Emotional Emotional
••  Captures the w o r l d  Captures the w o r l d

••  Short format  Short format

••    Special venuesSpecial venues

        In the end, itIn the end, it’’s the story that countss the story that counts……

Serve the topic, medium & the audienceServe the topic, medium & the audience
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  The The Wired to WinWired to Win film story film story

             Explores how the brain works through   Explores how the brain works through
        the eyes of competitive cyclists        the eyes of competitive cyclists

 Reveals personal experiences & stories against Reveals personal experiences & stories against
 a dramatic backdrop a dramatic backdrop

         Demonstrates how the brain is central to all         Demonstrates how the brain is central to all
         we do & reveals key insights on:         we do & reveals key insights on:

                ……. . AttentionAttention
                                              ……MemoryMemory
                                                                      ……PlasticityPlasticity
                                                                                                        ……FearFear
                                                                                                                          ……EmotionEmotion
                                                                                                                                                            ……PainPain
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  Science through drama, character & the real worldScience through drama, character & the real world



……the historic 100the historic 100thth

Anniversary of thisAnniversary of this
legendary eventlegendary event
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The 2003 Tour de FranceThe 2003 Tour de France……

The drama & real worldThe drama & real world



       The remarkable story of the power of the human brain       The remarkable story of the power of the human brain……

        Told through the eyes and        Told through the eyes and

 experiences  of  world class athletes experiences  of  world class athletes 

                        Baden CookeBaden Cooke  
                                    and                                    and

                                      Jimmy CasperJimmy Casper

        in the centenary TOUR DE FRANCEin the centenary TOUR DE FRANCE
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The drama & charactersThe drama & characters



  A 50-person film crew has prepared for months. How will the story unfold?  A 50-person film crew has prepared for months. How will the story unfold?

How do we seamlessly weave real  events as they happen & our science story?How do we seamlessly weave real  events as they happen & our science story?

The Tour de France -- Day One -- july 5thThe Tour de France -- Day One -- july 5th
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The Crash. . . .The Crash. . . .

The Tour de France --The Tour de France --

    Day Two, July 6th    Day Two, July 6th……
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  The Crash. . .The Crash. . .
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                      The Tour & Science stories unfold                      The Tour & Science stories unfold
 JIIMMY & THE CRASH JIIMMY & THE CRASH…… and imaging technologies that and imaging technologies that 

allow us to treat injuries & see deep into the healthy brainallow us to treat injuries & see deep into the healthy brain……
                                           charting  its structure &                                            charting  its structure & ““wiringwiring”” of neuronal networks of neuronal networks
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           Integrating the human & science stories           Integrating the human & science stories
MRI imagery and the neuronal networks of the brainMRI imagery and the neuronal networks of the brain
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             The Tour             The Tour……

            the crash            the crash……

                Jimmy                Jimmy……

……& building& building

neuronal networksneuronal networks

through CGIthrough CGI……

Drama & science combinedDrama & science combined……



MRI imagery and the neuronal networks of the brainMRI imagery and the neuronal networks of the brain

1414



MRI imagery and the neuronal networks of the brainMRI imagery and the neuronal networks of the brain
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MRI imagery and the neuronal networks of the brainMRI imagery and the neuronal networks of the brain
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MRI imagery and the neuronal networks of the brainMRI imagery and the neuronal networks of the brain
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               From the inner to the outer world               From the inner to the outer world
 and back to Jimmy, Baden & the Tour and back to Jimmy, Baden & the Tour……  

Integrating the human & science storiesIntegrating the human & science stories
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  The Brain and FearThe Brain and Fear

••  A hairpin turn  on a high speed descent out of  the Alps  A hairpin turn  on a high speed descent out of  the Alps

••  Beloki  Beloki’’s tire explodess tire explodes……hehe’’s hurled to the grounds hurled to the ground

••  The terrifying sound of the crash  The terrifying sound of the crash……and in a snap, the ridersand in a snap, the riders’’  
     brains are on high alert     brains are on high alert

•• Armstrong & the peloton --the brain Armstrong & the peloton --the brain’’s pathways of fears pathways of fear
    & the  immediate      & the  immediate  ““fight or flightfight or flight”” response response

••  Armstrong  Armstrong’’s split second decision s split second decision ……
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The Tour provides the science opportunities, for exampleThe Tour provides the science opportunities, for example……



The Tour provides the science opportunities, for exampleThe Tour provides the science opportunities, for example……

objectsobjects

F a c e sF a c e s

l o c a t I o nl o c a t I o n
LOCATIONLOCATION              LOCATIONLOCATION

EE
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The BrainThe Brain’’s s ““Legislature of AttentionLegislature of Attention””

••  The grueling finish at Luz-Ardiden  The grueling finish at Luz-Ardiden
••  A fan  A fan’’s purse tangles in Lances purse tangles in Lance’’s bikes bike
••  He  He’’s down with Mayo right behinds down with Mayo right behind

••  How does the brain filter out the  How does the brain filter out the
     the non-essential?     the non-essential?

••  How do you focus on what  How do you focus on what’’s important?s important?

••  The brain  The brain’’s own s own ““Legislature of AttentionLegislature of Attention””
     in action!     in action!   

……movemo v emm e ne ntt >>>>>>
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Science + Society conferenceScience + Society conference
January 19-21, 2007, Westin Hotel, BostonJanuary 19-21, 2007, Westin Hotel, Boston

••  From the Wired to Win case study to more universal  From the Wired to Win case study to more universal
    considerations    considerations

•• International conference on science &  International conference on science & 
   science communications   science communications

••  Bringing together the public & professionals  Bringing together the public & professionals

•• 1st session examines science in global issues 1st session examines science in global issues

•• Extends to science communications across all media Extends to science communications across all media
   platforms   platforms
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Science + Society conferenceScience + Society conference
January 19-21, 2007, Westin Copley Place Hotel, BostonJanuary 19-21, 2007, Westin Copley Place Hotel, Boston


